N

(Bt

EPRA International Journal of Environmental Economics, Commerce and Educational Management
Journal DOI: 10.36713/epra0414 |ISI L.F Value: 0.815|SJIF Impact Factor (2026): 8.752 ISSN: 2348 — 814X
Volume: 13 | Issue:3 | March 2026 -Peer Reviewed Journal

BUSINESS ETHICS AND CORPORATE SOCIAL
RESPONSIBILITY

Dr. Umang Mittal', Deepanshu?
! Assistant Professor, Department of Commerce, DAV Degree College Muzaffarnagar, Uttar Pradesh,
India
UG Student, Department of Commerce, DAV Degree College Muzaffarnagar, Uttar Pradesh, India

Article DOI: https://doi.org/10.36713/epra26536
DOI No: 10.36713/epra26536

ABSTRACT

The conversation about sustainable development in modern business practices has come to revolve around
corporate social responsibility (CSR) and business ethics. This study explores the relationship between corporate
social responsibility (CSR) and ethics, with the goal of clarifying the importance, difficulties, and effects on
corporate behaviour and the well-being of society. Starting with a definition of CSR and business ethics, the study
goes on to discuss their conceptual foundations and development within the corporate environment. After that, it
delves into the theoretical frameworks of corporate citizenship, normative ethics, and stakeholder theory that
support CSR and ethical decision-making processes. In addition, the article looks at how business ethics and
corporate social responsibility are applied in a variety of sectors and places. It examines case studies of businesses
that have successfully incorporated ethical behaviour and CSR programs into their main business plans,
demonstrating the benefits to the organization and its stakeholders. In addition, the article critically assesses the
difficulties and conundrums that companies face when putting CSR and ethical principles into practice, including
problems with greenwashing, stakeholder prioritization, and competing stakeholder interests. It also covers how
corporate governance practices, industry standards, and legal frameworks support ethical business practices. In
reaction to the bad press surrounding encounters with diverse settings, organizations are beginning to implement
ethics programs.

For organizations to continue receiving support from suppliers, customers, and other stakeholders, they
must uphold public trust. A strategic plan's formulation involves considerations of ethics. But it makes sense that
stakeholders are naturally focused on profitability, frequently ignoring the importance of ethics and corporate
social responsibility. After all, businesses primarily focus on marketing campaigns, sales advertisements, and
other ploys to outmanoeuvre rivals and hit budget targets in an effort to deliver agreed returns to their
stakeholders. Finally, the article addresses prospects and trends for CSR and business ethics in the future, taking
into account new subjects including corporate activism, ethical Al, and stakeholder participation in decision-
making. In order to promote long-term value generation and societal well-being, it emphasizes in its conclusion
how important it is for firms to embrace CSR and ethical practices as essential elements of sustainable
development. In summary, this study adds to the current discussion on corporate social responsibility (CSR) and
business ethics by offering perspectives and suggestions for companies trying to negotiate the complicated terrain
of 21st-century responsible business practices.

KEYWORDS: Corporate Social Responsibility (CSR), Business Ethics, Sustainable Development, Ethical
Decision-Making, Corporate Citizenship, Stakeholder Engagement

INTRODUCTION

A common definition of ethics is an underlying principle that, given the chance, would lead an individual or group
to take action to prevent a significant harm to others when doing so would benefit them personally. The ideas of
Corporate Social Responsibility (CSR) and business ethics have become essential factors in today's globalized
and interconnected corporate environment for companies trying to manage the intricate relationship between profit
maximization, social effect, and moral behaviour. Integrating CSR and ethical principles into core business
strategies has become essential for sustainable development and long-term value generation, as businesses
increasingly acknowledge their role as stakeholders in larger socio-economic and environmental settings. The
term "corporate social responsibility," or CSR, refers to the voluntarily undertaken by businesses to address
ethical, social, and environmental issues in their operations and dealings with stakeholders. These activities go
beyond following the law and maximizing profits; they also include charitable giving, sustainable environmental
practices, community development, and moral hiring. Comparably, business ethics refers to the moral precepts
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and ideals that direct an organization's actions and decision-making procedures, placing a focus on honesty,
openness, equity, and consideration for the interests of all parties involved.

The relationship between corporate social responsibility (CSR) and business ethics is indicative of a paradigm
shift in how companies view their obligations to the environment and society. Companies are adopting a
stakeholder-oriented approach, which puts the welfare of various stakeholders, such as workers, consumers,
suppliers, communities, and the environment, ahead of profit-making as the exclusive goal. This holistic viewpoint
recognizes the interdependence of business operations with larger social and environmental systems and the fact
that maintaining moral standards of conduct and building mutually beneficial relationships with stakeholders are
essential to the success of a sustainable business. A number of reasons have influenced the development of
corporate social responsibility (CSR) and company ethics, including shifting consumer expectations, regulatory
pressures, stakeholder advocacy, and increased public knowledge of social and environmental issues.
Stakeholders such as consumers, investors, government agencies, and civil society organizations are putting more
and more pressure on businesses to show that they are accountable, transparent, and committed to ethical business
practices. Furthermore, in order to improve brand reputation, reduce risks, and draw in socially conscious
investors and customers, businesses are being encouraged to incorporate CSR and ethical considerations into their
business models by the growing trend of sustainable investing and socially conscious consumption.

This study paper seeks to investigate the various facets of corporate social responsibility (CSR) and business
ethics. It will do so by looking at the theoretical underpinnings, real-world applications, difficulties, and effects
on both organizational behaviour and societal welfare. This study aims to clarify the role of corporate social
responsibility (CSR) and business ethics in supporting sustainable development, encouraging stakeholder
participation, and reducing ethical hazards in the corporate sector through a critical analysis of case studies,
theoretical frameworks, and industry best practices. In the conclusion, this study adds to the continuing
conversation about ethical business practices by offering perceptions and suggestions for companies trying to
negotiate the morally complicated terrain of the contemporary commercial world. Stakeholders in a business are
the people or organizations that are directly affected by its decisions and operations and who could profit or lose
from those actions. Historically, managers have been expected to act as representatives of the company's investors,
whose goals must align with the business's agenda.

BUSINESS ETHICS

Ethics are sets of values and principles that specify what is good and wrong in behaviour and guide an individual
or group of individuals in making such decisions. Ethics thus establishes norms for what constitutes appropriate
and inappropriate behaviour and decision-making within organizations. It addresses internal company ideals that
are shaped by external environment considerations and influences judgments about social responsibility. Values
and ethics are two different concepts. Values are the internal assessments that dictate an individual's real
behaviour, whereas ethics deals with how a moral person ought to behave.

The moral precepts, ideals, and conduct norms that direct organizational behaviour and corporate decision-making
processes are collectively referred to as business ethics. Respect for the rights and interests of stakeholders, such
as employees, clients, suppliers, shareholders, communities, and the environment, is necessary, as is adherence to
ethical standards, integrity, honesty, and justice. Business ethics emphasizes the significance of ethical issues in
all facets of business operations, including marketing, finance, human resources, procurement, and corporate
governance. It extends beyond legal compliance and profit maximization.

Fundamentally, business ethics aims to balance the frequently at odds objectives of generating profit and
promoting societal welfare, realizing that a sustained corporate success necessitates a dedication to moral
behaviour and appropriate business practices. This means actively participating in activities that advance the
welfare of stakeholders and the larger community in addition to abstaining from unethical behaviour such as fraud,
corruption, and exploitation.

PRINCIPLES OF BUSINESS ETHICS
Integrity is the ability to maintain moral principles in the face of difficulties or temptations while acting
honourably, consistently, and transparently in all business operations.

1. Respect for Stakeholders: Acknowledging the rights, interests, and dignity of every stakeholder impacted
by business operations, as well as making an effort to fairly and equally balance their conflicting
demands.

ii. Fairness: Providing equal opportunity and treatment to all parties involved, irrespective of their
socioeconomic background, gender, race, or ethnicity.
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iii. Accountability means accepting accountability for the results of corporate decisions and deeds, as well
as being prepared to answer to stakeholders and the general public.

iv.

v.  Respect for the Laws and Regulations: Respecting legal obligations and social conventions when
executing commercial operations, as well as any applicable laws, regulations, and industry standards.

vi. Establishing a culture of integrity and moral behaviour within the company, empowering staff to make

moral judgments, and setting a good example are all examples of ethical leadership.
Sustainability is the process of minimizing adverse effects on the environment and society while
enhancing the creation of long-term value. It is achieved by incorporating environmental, social, and
governance (ESG) factors into company plans and operations.
Building trust, improving a company's brand, reducing risks, and cultivating enduring relationships with
stakeholders all depend on business ethics. Businesses that place a high value on ethics are better able to draw and
keep talent, win over investors, suppliers, and customers, and make a beneficial impact on the environment and
society. Within the framework of corporate social responsibility, business ethics help organizations meet their
social duties, maintain moral standards of behaviour, and support sustainable growth.

LEVELS OF ETHICAL STANDARDS

There are three tiers of ethical standards:

i Employee moral standards,
ii. Policies and procedures, and
iii. The law.

The law establishes what behaviours are acceptable and unacceptable for society as a whole. The law just sets the
bar for acceptable behaviour. However, legal activities might not always be morally right. As a result, following
the law alone is insufficient to serve as a direction for moral behaviour. People or employees use organizational
policies and procedures as precise guides when making decisions on a regular basis.The ethical position that staff
members adopt in situations that aren't controlled by the law or company policies and guidelines. The culture of
a firm can either reinforce or weaken the ethical behaviour that its employees believe to be appropriate.

CORPORATE SOCIAL RESPONSIBILITY

The voluntary commitment made by companies to incorporate social, environmental, and ethical factors into their
daily operations and relationships with stakeholders is known as corporate social responsibility, or CSR. It
symbolizes the notion that businesses should actively contribute to the well-being of society and the environment
in which they operate, rather than only focusing on making profits.

CSR is essentially a strategic approach to corporate management that aims to generate value that is shared by the
organization and the community. This entails determining and resolving how corporate operations affect society
and the environment, interacting with stakeholders, and actively looking for ways to improve both the
environment and local communities.

Businesses are under increasing pressure to put the interests of the societies in which they operate above their
own. The idea that businesses have obligations to society in addition to maximizing profits for their owners has
existed for centuries. This is due to the fact that businesses operate inside society, and society expects businesses
to take accountability for some parts of their operations. A company or organization cannot longer afford to enjoy
financial success in isolation from the players in both its local community and larger surroundings.

In the more linked and socially conscious world of today, corporate social responsibility is not just a moral but
also a business obligation. Businesses that practice corporate social responsibility (CSR) are better able to provide
long-term value for shareholders and society at large, as well as to recruit and retain talent, improve reputation,
reduce risks, and build trust. When it comes to business ethics, corporate social responsibility (CSR) is a way to
show that a company is committed to sustainable development and ethical ideals and principles in action.

CORPORATE SOCIAL RESPONSIBILITY AND STAKEHOLDERS

By implementing and integrating ethical systems and sustainable management practices, corporate social
responsibility as a business system can facilitate the creation and distribution of wealth for the benefit of its
stakeholders. According to stakeholder theory, businesses can obtain a competitive edge by attending to
significant stakeholder needs. Most businesses see the following five key stakeholder groups as priorities: owners,
employees, customers, local communities, and society at large. In addition to shareholders and other investors,
the CSR welcomes other stakeholders or partners.
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RELATION BETWEEN CSR AND BUSINESS ETHICS

Corporate social responsibility (CSR) and business ethics have a complex and mutually beneficial relationship
because both ideas are integral to and reinforce one another when it comes to ethical company practices. Business
ethics offers the moral framework and guiding principles that support CSR initiatives and decision-making
procedures, whereas corporate social responsibility (CSR) concentrates on the more extensive societal and
environmental effects of corporate actions.

Fundamentally, business ethics act as a moral compass to help firms navigate the many ethical issues that arise
when making business decisions. It provides a normative framework for ethical conduct in the corporate sector
by embracing values including integrity, honesty, fairness, and respect for the rights and interests of stakeholders.
The field of business ethics places significant emphasis on the maintenance of moral principles and values, even
in the face of moral quandaries or competing interests among interested parties.

Contrarily, corporate social responsibility (CSR) goes beyond only adhering to legal and ethical obligations; it
also includes proactive measures taken by companies to solve societal and environmental issues and make a
beneficial impact on the communities in which they operate. CSR programs frequently support social welfare,
environmental sustainability, and moral business conduct, all of which are in line with ethical values. As part of
their CSR plans, businesses can, for instance, adopt fair labor standards, support environmental conservation
initiatives, or participate in philanthropy—all of which are based on ethical principles.

Furthermore, the manner in which businesses handle stakeholder interaction and decision-making processes
demonstrates the confluence of CSR and corporate ethics. The interests and concerns of all stakeholders, including
workers, clients, suppliers, shareholders, communities, and the environment, must be taken into account in order
to practice ethical corporate conduct. In a similar vein, CSR projects frequently entail stakeholder participation
and consultation to make sure business operations conform to societal norms and address pertinent social and
environmental issues.

Additionally, pursuing CSR objectives frequently forces businesses to make difficult moral decisions and trade-
offs, such striking a balance between financial success and the effects on society and the environment or resolving
the divergent interests of stakeholder groups. Stakeholder theory and the triple bottom line method are two ethical
decision-making frameworks that offer helpful direction for managing these trade-offs and coming to judgments
that are in keeping with moral standards and CSR goals.

A common dedication to ethical corporate practices, sustainability, and stakeholder involvement sums up the
relationship between CSR and business ethics. A company's commitment to ethical business practices and its
wider duties to society and the environment are demonstrated through CSR, which is a physical embodiment of
ethical ideals in action. Business ethics, on the other hand, provide the moral framework and ethical guidelines
for CSR efforts. In order to build trust, improve a company's reputation, and promote long-term value generation
for both enterprises and society at large, corporate social responsibility (CSR) and business ethics work hand in
hand.

ROLE OF CSR IN BUSINESS ETHICS

Business ethics and standards are shaped and implemented in large part by corporate social responsibility, or CSR.

It provides a useful framework that businesses may use to operationalize moral ideas and values, making sure that

their actions are in line with society norms and promote sustainable development. CSR has numerous important

functions within the larger framework of business ethics:

i Ethical Governance: By outlining the values, guidelines, and procedures that direct behaviour and
decision-making, corporate social responsibility (CSR) lays the groundwork for ethical governance inside
firms. Companies express their dedication to moral behaviour, openness, and responsibility through CSR
programs, clearly outlining expectations for stakeholders and staff.

ii. Stakeholders Engagement: CSR makes it easier for stakeholders, including as workers, clients, vendors,
communities, and investors, to engage meaningfully. By actively incorporating stakeholders in CSR
initiatives and decision-making processes, businesses cultivate trust, show respect for a range of viewpoints,
and create cooperative partnerships based on communication and understanding.

iil. Ethical Leadership: By setting an example of responsible behaviour and motivating others to respect moral
standards, corporate social responsibility (CSR) allows businesses to exhibit ethical leadership. By means
of their corporate social responsibility endeavors, executives convey moral principles, encourage honesty,
and foster an environment of ethical consciousness and accountability across the whole enterprise.

---- 1€ 2026 EPRA ECEM | https://eprajournals.com/ | Journal DOI URL: https://doi.org/10.36713/epra0414 --——--- 37


https://doi.org/10.36713/epra0414

-

EPRA International Journal of Environmental Economics, Commerce and Educational Management

LN Journal DOI: 10.36713/epra0414 |ISI L.F Value: 0.815|SJIF Impact Factor (2026): 8.752 ISSN: 2348 — 814X
Volume: 13 | Issue:3 | March 2026 -Peer Reviewed Journal
iv. Risk management: Corporate Social Responsibility (CSR) assists companies in recognizing, evaluating,

and reducing ethical hazards related to their operations. Companies can reduce reputational harm, legal
ramifications, and financial risks associated with unethical activity or non-compliance with ethical
standards by taking proactive measures to address social and environmental challenges.

v. Value Creation: By boosting a company's reputation, drawing in clients and investors, and fortifying
stakeholder connections, CSR helps to create long-term value. Businesses can generate shared value for
society and shareholders by incorporating corporate social responsibility (CSR) into their operations and
business plans. This promotes sustainable growth and gives them a competitive edge.

Vi. Ethical Decision-Making: CSR directs businesses to take into account the social, environmental, and
ethical ramifications of their actions, hence offering a framework for moral decision-making. Companies
can make well-informed decisions that strike a balance between corporate objectives and wider societal
issues by including stakeholders, conducting impact assessments, and adhering to ethical standards.

Corporate Social Responsibility (CSR) essentially serves to operationalize ethical concepts, encourage

stakeholder participation, reduce ethical hazards, and advance sustainable development in the context of corporate

ethics. Enterprises can maintain moral standards, improve their reputation, and generate long-term value for
stakeholders and society at large by incorporating corporate social responsibility (CSR) into their organizational
culture and strategic decision-making procedures.

CONCLUSION

In summary, the notions of business ethics and corporate social responsibility (CSR) are linked and serve as crucial
foundations of ethical business conduct in the contemporary corporate environment. We have investigated the
many facets of corporate social responsibility (CSR) and business ethics in this study, looking at their theoretical
underpinnings, real-world applications, difficulties, and effects on social welfare and organizational behaviour.

Based on our analysis, corporate social responsibility (CSR) plays a vital role in promoting social and
environmental change and generating value for enterprises and society at large. Business social responsibility
(CSR) efforts highlight the significance of business accountability, transparency, and ethical behaviour. These
activities range from philanthropy and community engagement to environmental stewardship and ethical sourcing.
Businesses that embrace corporate social responsibility (CSR) can improve their standing, reduce risks, and
cultivate stakeholder trust—all of which support long-term sustainability and competitiveness.

Similarly, our examination of corporate ethics has shown how important it is for directing moral decision-making
and encouraging honesty, equity, and respect in companies. As a moral compass, business ethics assist
organizations in navigating moral conundrums, upholding moral norms, and promoting an ethically conscious and
responsible culture. Companies may establish credibility and trust with stakeholders by showcasing their
commitment to ethical conduct through stakeholder engagement, ethical leadership, and ethical governance.

Furthermore, the connection and mutual reinforcement of CSR and business ethics in forming ethical corporate
practices have been highlighted by our investigation into this link. Business ethics gives CSR efforts the moral
underpinnings and ethical framework, while CSR offers a practical framework for converting moral concepts into
concrete behaviours and activities. Corporate Social Responsibility (CSR) and corporate ethics work in tandem
to promote sustainable development, stakeholder involvement, and value creation in firms.

Looking ahead, companies trying to negotiate the ever-changing problems of the global economy will find that
integrating CSR and business ethics is essential. The concepts of corporate social responsibility (CSR) and
business ethics will act as compass points for moral decision-making, conscientious business practices, and
significant stakeholder engagement as businesses tackle complicated challenges including social inequity, climate
change, and ethical quandaries.

As a result, research on business ethics and corporate social responsibility highlights how transformative ethical
business practices can be for advancing stakeholder well-being, sustainable development, and the creation of a
more just and equitable world. Businesses can set the stage for a future in which the success of their enterprise is
determined not only by its financial performance but also by its positive social and environmental effect by
integrating corporate social responsibility (CSR) and business ethics into their organizational DNA.
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