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ABSTRACT 

Women empowerment has gained significant attention as a means of fostering socio-economic development in various 
countries. In the contemporary digital era, entrepreneurship, particularly through digital platforms, offers a unique 
opportunity for women to achieve financial independence and social mobility. This paper explores the role of digital 
entrepreneurship in empowering women, with a focus on India. It examines the opportunities and challenges 
associated with digital businesses and highlights case studies of successful women entrepreneurs. Furthermore, the 
paper proposes policy interventions that can help women thrive in the digital business ecosystem, thus contributing 
to broader economic growth. 
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1. INTRODUCTION 
Women empowerment is a fundamental element in achieving socio-economic development. In recent decades, 

entrepreneurship has emerged as a powerful mechanism for women to break free from economic dependency, thereby 

attaining self-sufficiency, confidence, and social recognition. However, traditional avenues for entrepreneurship have 

often been restricted due to gender-based inequalities, such as limited access to capital, education, and networks. The 

advent of digital technology has transformed the entrepreneurial landscape, particularly for women. 

 

Digital entrepreneurship, which involves leveraging digital platforms and technologies to start and run businesses, 

provides an inclusive avenue for women to become economic contributors without the constraints of geographical 

boundaries. The increasing accessibility of the internet and mobile technology has enabled women, especially in rural 

and semi-urban areas, to participate in online businesses ranging from e-commerce to freelancing and content creation. 

This paper aims to evaluate the role of digital entrepreneurship in promoting women’s empowerment and discuss the 

challenges and opportunities it presents. 

 

2. LITERATURE REVIEW 
2.1 Women Empowerment and Entrepreneurship 

Women empowerment is often understood as the process of granting women the agency, skills, and resources needed 

to make independent decisions that affect their lives. Theories of empowerment emphasize economic independence, 

access to education, participation in decision-making, and the elimination of gender biases. The United Nations 

Development Programme (UNDP) posits that empowering women enhances their roles in development and leads to 

improved family welfare, healthier communities, and more equitable societies. 

 

Entrepreneurship is widely recognized as a key driver of economic development. For women, entrepreneurship offers 

an opportunity to gain financial independence, improve self-worth, and challenge traditional gender roles. Traditional 

entrepreneurship, however, comes with numerous challenges such as financial access, family responsibilities, and 

limited professional networks. The rise of digital entrepreneurship has provided women with a platform to overcome 

these barriers. 

 

 

 

https://doi.org/10.36713/epra0414


   EPRA International Journal of Environmental Economics, Commerce and Educational Management 

   Journal DOI: 10.36713/epra0414 |ISI I.F Value: 0.815|SJIF Impact Factor (2025): 8.57            ISSN: 2348 – 814X 

Volume: 12 | Issue:2 | February 2025 

 

---- 2025 EPRA ECEM     |     https://eprajournals.com/   |    Journal DOI URL: https://doi.org/10.36713/epra0414 -------30 

2.2 Digital Entrepreneurship as a Catalyst for Women’s Empowerment 

The digital era has opened new doors for women entrepreneurs, especially in regions where traditional entrepreneurial 

models are constrained by gender-based challenges. Digital platforms such as e-commerce websites (Amazon, 

Flipkart), freelance marketplaces (Upwork, Fiverr), and social media channels (Instagram, YouTube) allow women 

to establish businesses from the comfort of their homes. These platforms reduce the barriers to entry by providing 

low-cost infrastructure, access to a global market, and flexible working hours. 

 

Several studies show that digital entrepreneurship contributes to women's economic empowerment by providing them 

with the tools to create income-generating activities without relying on physical spaces. In India, for example, women 

have leveraged platforms like Meesho, an online reselling platform, to start businesses from home with minimal 

investment. 

 

2.3 Challenges and Barriers 

Despite the promising potential of digital entrepreneurship, many women face several barriers to entry. Key challenges 

include: 

• Digital Literacy: Lack of technical knowledge remains a significant obstacle for women, especially in rural 

areas. 

• Access to Finance: Women often face difficulties in securing loans and investments due to gender biases in 

financial institutions. 

• Social Norms and Gender Stereotypes: Cultural and societal expectations often discourage women from 

pursuing business ventures. 

• Internet Access: Limited access to reliable internet services hinders women’s ability to operate businesses 

online. 

 

3. METHODOLOGY 
This research paper is based on secondary data sourced from academic journals, government reports, and case studies. 

The analysis of successful digital women entrepreneurs in India serves as a primary reference. This approach is 

supplemented by insights from reports on digital entrepreneurship and gender equality initiatives by organizations 

such as the World Economic Forum and UN Women. 

 

4. DIGITAL ENTREPRENEURSHIP: A CATALYST FOR WOMEN’S EMPOWERMENT 
Digital entrepreneurship can empower women in various ways: 

• Economic Independence: Women can run businesses without depending on traditional employment, leading 

to financial autonomy. 

• Flexible Work Hours: Digital platforms allow women to set their own hours, which is especially beneficial 

for those with family responsibilities. 

• Increased Market Reach: Women entrepreneurs can tap into global markets through e-commerce and 

digital marketing. 

• Skills Development: Digital entrepreneurship offers opportunities for women to develop skills in 

technology, business management, and marketing. 

 

5. CHALLENGES FACED BY WOMEN IN DIGITAL ENTREPRENEURSHIP 
5.1 Digital Literacy 

A significant barrier to women’s participation in digital entrepreneurship is the lack of digital literacy. Women in rural 

and low-income areas often have limited access to education and training in digital technologies. This knowledge gap 

prevents them from fully utilizing digital platforms to grow their businesses. 

 

5.2 Access to Finance 

Despite various government schemes, women entrepreneurs still face difficulties in securing financial support. 

Financial institutions often view women as high-risk borrowers, and many women lack collateral or a credit history, 

further limiting their access to loans. 
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5.3 Social and Cultural Norms 

In many parts of India, women are still expected to prioritize family responsibilities over career or business ambitions. 

Societal expectations often deter women from pursuing business ventures, particularly in male-dominated industries 

like technology and engineering. 

 

5.4 Gender Stereotypes 

Gender bias in the entrepreneurial ecosystem can result in women receiving less support, mentorship, or investment. 

Women are often subject to stereotypes that undermine their business capabilities, leading to a lack of confidence and 

opportunities. 

 

6. GOVERNMENT AND INSTITUTIONAL SUPPORT 
The Indian government and various international organizations have introduced several initiatives to promote digital 

entrepreneurship among women: 

• Digital India Initiative: This initiative aims to improve internet connectivity and digital literacy across the 

country, particularly in rural areas. 

• Mudra Yojana: A government scheme that provides financial support to small entrepreneurs, including 

women, to start or expand businesses. 

• NITI Aayog’s Women Entrepreneurship Platform: A platform that connects women entrepreneurs with 

resources, mentorship, and financial support. 

• Self-Help Groups (SHGs): SHGs have been instrumental in encouraging women to start micro-businesses, 

particularly in rural areas. 

 

7. CASE STUDIES OF INDIAN WOMEN ENTREPRENEURS 
7.1 Falguni Nayar – Founder of Nykaa 

Nykaa, an online beauty and wellness platform, was founded by Falguni Nayar, a former investment banker. Nayar’s 

journey from a corporate career to becoming one of India’s most successful women entrepreneurs is a testament to 

the potential of digital platforms in empowering women. Nykaa's success has inspired countless women to enter the 

e-commerce space, proving that digital entrepreneurship can break traditional gender barriers. 

 

7.2 The Case of Meesho Entrepreneurs 

Meesho, a reselling platform, has enabled thousands of women across India to start businesses with minimal 

investment. These women sell a variety of products online, from clothing to home goods, and have built substantial 

businesses. The platform’s ease of use, low startup costs, and extensive customer base have contributed to the rise of 

women-led micro-enterprises 

 

8. POLICY RECOMMENDATIONS 

To further enhance the role of digital entrepreneurship in empowering women, the following recommendations are 

proposed: 

1. Expand Digital Literacy Programs: Governments and NGOs should provide digital literacy training to 

women, particularly in rural areas, to bridge the knowledge gap. 

2. Facilitate Access to Finance: Financial institutions should create schemes tailored to the needs of women 

entrepreneurs, offering lower interest rates and less stringent collateral requirements. 

3. Promote Gender-neutral Policies: Governments should implement policies that encourage both men and 

women to engage equally in entrepreneurship by providing equal access to resources, mentorship, and 

funding. 

4. Foster a Supportive Ecosystem: Women entrepreneurs need access to networks, mentors, and role models. 

Establishing women-focused incubators and accelerators will create a conducive environment for digital 

businesses to thrive. 

 

9. CONCLUSION 
Digital entrepreneurship is a transformative tool that can empower women economically, socially, and politically. By 

embracing digital platforms, women in India have the opportunity to build businesses, achieve financial independence, 

and challenge traditional gender norms. However, to realize the full potential of digital entrepreneurship, it is essential 

to address the challenges that women face, including digital literacy, financial access, and gender stereotypes. Through 
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supportive policies and initiatives, women can harness the power of technology to become key players in the nation’s 

economic growth. 
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